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AG E N D A

right content right medium 

right results
right layout 

right people 



Millennials 
Born 1977-1998 
Ages 19-39

“Why do I  
  need a will?”

“I don’t know what  
 planned giving is.”

Surf the Internet on 
a regular basis

Comfortable using 
new technologies

74%

90%



Gen X 
Born 1965-1976 
Ages 40-51

“How do I  
create a will?”

“There’s no money  
for planned giving  
right now.”

Surf the Internet on 
a regular basis

Comfortable using 
new technologies

80%

91%



Boomers 
Born 1946-1964 
Ages 52-70

“I’d like my money to 
go to my family.”

“Where do I start 
with will planning?”

Surf the Internet on 
a regular basis

Comfortable using 
new technologies

75%

90%



Matures 
Born 1900-1945 
Ages 71+

“What else  
should be in 
my will?” “I’ve already  

made beneficiary  
designations.”

Surf the Internet on 
a regular basis

Comfortable using 
new technologies

67%

85%



Know Who You’re 
Sending To

THE MAILING LIST



59% 21%

20% 10+ years of consistent giving 

Less then 5 years of giving 

Never made a gift to the charity



THE MAILING LIST

Give Donors a 
Way to Opt-In









THE MAILING LIST

Make Sure To Keep 
Your List Clean



Do Not Buy  
Email Lists



regular maintenance unengaged



THE MAILING LIST

Not Everyone 
Needs Everything



Canadian Law
New law states that donors have to give organizations 

consent to be on email lists

NEWSFLASH



THE CONTENT & DESIGN

Single-Focused 
Messages Work



Traditional 
eNewsletter 
Design

Single-Focused 
Email Design



Traditional 
eNewsletter 
Design

Single-Focused 
Email Design



THE CONTENT & DESIGN

Content Should be 
Clear to the Reader







THE CONTENT & DESIGN

Always Think 
Mobile First



60% 
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Opens by Environment
Desktop Webmail Mobile







THE CONTENT & DESIGN

Hey Listeners, 
Always Personalize













EMAIL PERFORMANCE

Finding The Data 
That Matters Most



UNSUBSCRIBEBOUNCE



engagementopen rate click-through rate









Colleen Webster 

colleen.webster@stelter.com

Katie Parker 

katie.parker@stelter.com

Zach Christensen 

zach.christensen@stelter.com

Questions?

mailto:colleen.webster@stelter.com
mailto:katie.parker@stelter.com
mailto:zach.christensen@stelter.com


In a few days you will receive an email 
giving you instructions on how to access: 

1. The recording 
2. The presentation slides 
 
www.stelter.com/webinars 



Thank You For Attending!


