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Holm
an Consultiing • Holman Consulting is a full service fundraising consulting 

firm, founded in New York City in 1991
• Served as Senior Vice President for Development and 

Communications at America's first and largest humane 
society, The ASPCA

• Held senior fundraising management positions at a variety 
of arts, health, and educational institutions throughout the 
country

• Emerita president of the Philanthropic Planning Group of 
Greater New York, was president of Women in 
Development in New York, and serves on the Greater New 
York Chapter of AFP Board

• Co-author of “The Complete Guide to Careers in Fund 
Raising” and “Major Gifts Fundraising”

• Contributing author of “The Nonprofit Consulting Playbook 
and Faithful Giving: The Heart of Planned Gifts”
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What is a Legacy 
Society?

It’s icing on the cake, not 
the cake.

Holm
an Consultiing
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What is a 
Legacy 

Society?

Holm
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• An integral part of your overall planned 
gift program.
• A method of communication and 

stewardship with your most loyal donors.
• The way for your charity to continue to be 

part of the family.
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Why Are Legacy Societies Important?*

Legacy societies are a common method of 
recognizing planned giving donors to a 
nonprofit organization, as they offer an 
opportunity to acknowledge, thank, and 
engage donors for their future 
contributions during their lifetimes

Typically, a legacy society aims to recognize 
donors during their lifetimes, to cultivate 
donors in ways that might lead to an 
increase of the legacy, and to encourage 
new donors 

Many of these societies are open to all 
individuals who make a planned gift to an 
organization and often have membership 
rosters to signal to donors, as well as to 
the larger public, the significance of 
planned gifts 

Through membership, legacy societies 
offer donors the possibility to become 
more engaged with the organization and 
thus give them a sense of ownership 

Holman Consultiing 9

*2016 Planned Giving Study
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Why are Legacy Societies 
Important NOW?

• For donors to remain connected to your organization 
even after their annual giving stops

• To join a community of like-minded people who 
support your mission

• Stelter: Discovering the Secret Giver

Holman Consultiing 10

Age % of US Population % of People with 
bequest

% of People with 
wills open to 
making future 
bequest

% People without 
wills willing to 
make charitable 
bequest

40-54 37% 32% 38% 65%

55-64 28% 28% 25% 24%

65+ 35% 40% 37% 11%

When to Start a Legacy 
Society?

Holm
an Consultiing

• If you don’t have one and have a 
planned gift program, NOW IS THE 
TIME.
• If you are beginning a planned gift 

program, NOW IS THE TIME.
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Launching Your Society
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• Compile the list of your current planned gift donors
• Be sure they have really made a planned gift 

(bequest intention, charitable gift annuity, life 
insurance gift, gift from a retirement plan)

• Send a letter announcing the society

• When possible, visit the donors to say thank you 
and learn more about why they made the gift

• Develop an ad for your regular newsletter with an 
invitation of join as a charter member
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Legacy Society Names

Holman Consultiing 13
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Legacy Society Names

Holman Consultiing 14

The Tombstone Society The Pinebox Society

Legacy Society 
Welcome Packet

• Write a letter
• Signed by your executive director 

or your chairperson of the board

• List of benefits

• Invitation to an upcoming event

• A special item from your gift shop, or a 
book by someone close to the 
organization, or these days a 
customized face mask

• Pin

Holman Consultiing 15
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Marketing Legacy 
Societies

• Multiple communication channels:
• Websites
• Listing of Legacy donors in 

appropriate places
• Will seminars
• Direct mail
• Reply cards
• Advertisements

Holman Consultiing 16

This Photo by Unknown Author is licensed under CC BY-SA-NC

Websites

Holman Consultiing 17

http://blog.keliweb.it/2015/11/e-mail-marketing-limportanza-della-newsletter-per-curare-il-rapporto-con-i-tuoi-clienti/
https://creativecommons.org/licenses/by-nc-sa/3.0/
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Websites
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•Keep it simple:  it must 
work across many 
platforms

Holman Consultiing

Legacy Society Ads

Holman Consultiing 19
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Legacy 
Society 
Listings

Holm
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Legacy Society 
Events

Holm
an Consultiing

• Breakfast or Lunch
• Location
• Staffing
• Speakers
• Seating
• Gifts?

• Virtual or In-Person?

21
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Legacy Society 
Events: 

Invitations via 
Email

Legacy Society 
Events: 
Invitations via 
Mail

Holm
an Consultiing
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Legacy Societies -- Best Prospects: FLAG

Those between 60-75

Those between 75-85

Holman Consultiing 24

Those over 85

Who is eligible 
for Legacy 

Society 
Membership?

Holm
an Consultiing

• Donors who have informed you of a gift by 
any of these means:
• Bequest/Bequest Intention
• Life Insurance
• Charitable Gift Annuity
• Charitable Remainder Trust
• Charitable Lead Trust
• Retirement Plan Designation
• Endowed Fund

25
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Who is in Your Legacy 
Society?

Holm
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• Age does not matter.
• Realized vs bequest intents 

doesn’t matter.
• Verification may matter.

26

Benefits of Legacy 
Society Membership

Holm
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• Birthday cards

• Quarterly mailings from key staff and 
volunteer leadership

• Invitations to events
• Recognition on wall or on website or in an 

ad

• Certificate

• Pin

27
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Other Planned Gifts vs. Realized Planned Gifts

Holman Consultiing 28

Stewardship*

Holm
an Consultiing

• Survey them

• Prioritize them

• Know what motivates them

• Personalize everything

• Create an alumni feeling

• Include testimonials

• Make them feel like heros

• Prove impact

• Call and visit

• *MarketSmart

29
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Stewardship

Holm
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30https://nufoundation.thankview.com/video/6c666422f63e22079

Conclusion

Holm
an Consultiing

• Create and name your legacy society to reflect your 
organization’s culture
• Determine how you will acknowledge and steward these donors 
• If you are just beginning your society, establish a charter 

membership for the first two years
• Take the opportunity to include information about your legacy 

society in all of your marketing materials
• Find a board member or prominent volunteer to champion the 

society

31

https://nufoundation.thankview.com/video/6c666422f63e22079
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Margaret M. Holman
President

Holman Consulting

Holm
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Q&A
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Additional Questions

Holm
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mholman@holmanconsulting.com

nathan@stelter.com

jen.lennon@stelter.com

www.stelter.com
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mailto:mholman@holmanconsulting.com
mailto:nathan@stelter.com
mailto:jen.lennon@stelter.com
http://www.stelter.com/
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Webinar Resources

Holm
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Recording
Presentation handouts

www.stelter.com/webinars
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Thank you & 
Good Luck!
Margaret Holman
Holman Consulting
917-699-7380
mholman@holmanconsulting.com
www.holmanconsulting.com

Holm
an Consultiing
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4/21/23

17

Sources • The Almoner.com

• The Five W’s of Legacy Societies; 
Planned Giving Group of New 
England; 10/24/14

• The 2016 Planned Giving Study 
Building Lasting Legacies: New 
Insights from Data on Planned 
Gifts by IUPUI and Pentera

• MarketSmart; 
imarketsmart.com

• PG Marketing.com
• Stelter: Discovering the Secret 

Giver

• Thanks to:
• The Archdiocese of New 

York
• The Metropolitan Opera
• The University of 

Nebraska Burnett 
Society

Holman Consultiing 36


